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Working in a competitive environment, to stimulate value creation and growth through 
higher studies & to excel in the fields of  Marketing & Supply Chain Management Teaching 
and  valuable research. 

 

PERSONAL DATA 

Nationality: Pakistani DoB:1975-03-17 
Passport # LT4104493 Marital Status : Married 

                     Domicile: Rahim Yar Khan 
 

ACADEMIC BACKGROUND  

China University of Geosciences, Wuhan 

ICMAP-Karachi 

Ph.D. (Supply Chain Management) 

ACMAP 

CGPA= 3.51 

Part Qualified 

University of Sindh, Pakistan MBA (Marketing)                        CGPA= 3.36 

Islamia University of Bahawalpur, Pakistan B.Sc. (Physics, Math)                    72 % Marks 

Pak-American Institutes RYK                                                       Diploma in Computer Sciences   (DCS) 

Riphah International University                                                 Project Management PMBOK (Training) 

Current Salary : 210,000                       Expected Salary  280,000 

 

PROFESSIONAL EXPERIENCE 

JOB HISTORY 

 

                                            

                                         Bahria University, Islamabad 
        September-2019 –to-date 

                         Associate Professor 

                          Department of Management Studies 

 

                                    Teaching Responsibilities:  
                           Manage overall Supply Chain programs  

                                 Supervision of Research Thesis  

                               Strategic Supply Chain Management 

                                                  Operations and Supply Chain    

                                                  Marketing Management   

                                                  Sales & Distribution Management 

                                                  Procurement and Supply Chain                                                   

                           

                                    

 

Objective 
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                                      Riphah International University, Islamabad 
        August-2015 –August-2019 

                              Assistant Professor 
                                        HoD Undergraduate Programs (FMS) 
 

                                            Administrative Responsibilities:  
                            Manage overall Undergraduate programs  

                                   Teacher Allocation to specific subject  

                                 Semester Evaluation and Report 

                                                     Manage Students Extra     

                                                              Curriculum 

                                                    Monitoring and Controls   

                                    Coordinate with Dean FMS 

 

                                        Teaching Responsibilities: 
 

• Project Management * Strategic Supply Chain Management 
• Operations Management 
• E- Supply Chain Management  
• Marketing Management 
• Customer Relationship Management 

• Distribution Management  
 

  Research Responsibilities: 
 
                                  52 Student MS Operations, Marketing and Supply Chain Management,  
                                         Project Management,   
                                  Completed Research   

10 tudent MS Management Sciences Completed Research                                                            
03Ph.D. Student Completed Research under my Supervision 
02  Ph.D. Students  under Supervision 

 
                                 12 Student  MS  PM and Supply Chain Supervisiong 
                           

                              Doctoral Research Thesis 

➢ Research on the Potential Benefits of E-procurement and Supply Chain 
Performance: Empirical Evidence from Chinese Manufacturers. 

 Research Projects and Grants 

Research Grant Project (SRGP- HEC) 
➢ Factors Affecting ERP Project Implementation Performance with a Moderating Role 

of Employees Motivation; An empirical Research from Health Care Department in Pakistan. 
Research Grant Project (TRGP- HEC) 

➢ Industry-Academia Collaboration, Commercialization of Academic Research  
(Under Research) (Co-Principal) 

 

Research Grant Project (NRPU- HEC) 

➢ Impact of Chinese Value chain on Pakistan Industries: an empirical study of potential CPEC 
supply chain  (Defended) 

 
 
 



 
 
 
 
 
 

 

NADRA  (National Database and Registration Authority) Ministry of Interior 

Govt. of Pakistant 

Mar 2004 to –May-2010 

• Assistant Project Manager/Assistant Director 

Managerial Responsibilities 
 

Project activities that includes but not limited to: 

✓ To ensure smooth functioning of the NSRC (NADRA Swift Registration 

Center) operations 

✓ Supervision of Acquisition of Authentic Basic Data from customer 

✓ Worked closely with Data Entry Operator and supervising. 

✓ At the end of shift make a Batch and Data Processing to HQ NADRA 

✓ System optimization and development of synergies 

✓ Supervising efficient functioning of procedures performed by the employees 

✓ Analytical reporting to the Head Quarter 

✓ Customer Service & Complaints Management 

 

Pakeeza Silk Industries Ltd SITE Karachi    (June- 2001 to March 2004) 

 

•  Assistant Manager (Operations) 

✓ Manage overall Operation of the Company 

✓ Vendor  management and Processing 

✓ Deal with Customers for Account Receivable 

✓ Co-ordinate with Master, Supervisor for timely delivery of finished goods. 
 

Trainings and Workshops 
Training of Operations Management, 2008 (NADRA) 

Workshop on E-commerce management, 2009 (UET) 

Project Management PMBOK Training 2019 

    Communication Skills 

➢ Urdu (Fluent) 



➢ English (Fluent) 

➢ Chinese (Writing, Listening, Speaking,) 

 

 

 

 

 

 

 

 

 
1. Comparative Analysis of Entrepreneurship and Franchising: CSR and 

Voluntarism Perspective. VOLUNTAS: International Journal of Voluntary and Nonprofit 

Organizations (Springer). 2(24).17 December 2019.(SSCI_IF_1.469) 
 

2. Assessing Human Factor in the Adoption of Computer-Based Information 

Systems as the Internal Corporate Social Responsibility. SAGE Open 3(9),P1-11 

(SSCI-IF-0.675).August,2019 

 
3. Adoption of Electronic Supply Chain Management and E-Commerce by Small 

and Medium Enterprises and Their Performance: A Survey of SMEs in Pakistan. 

American Journal of Industrial and Business Management, 4, 433- 441. 

 

4. The effect of Buyer-supplier partnership and information integration on supply 

chain performance: An experience from Chinese manufacturing industry. 

International Journal of Supply Chain Management, 4(2),2015 (Scopus- Y-

Category HEC)  

 
5. An Empirical Study of Perceived Factors affecting Customer Satisfaction to Re- 

purchase Intention in Online stores; in China. Journal of Service Science and 

Management, 8, 291-305. 

 
6. Impact of Advertising effectiveness on Behavioral Brand Loyalty, with mediation 

effect of Self-Brand Connection: Evidence from the Islamic Banking Sector in 

Pakistan. Journal of Islamic Business and Management , Vol. 8, Issue 1 (Jan-

June-2018) (HEC Y-Category) 

 
7. Impact of Credit Risk on Shareholder’s Wealth in Banking Sector of Pakistan. 

Pakistan Business Review Vol-20 No. 3 560-571,2018 (X-Category HEC). 

 
8. The Impact of Integration in Supply Chain Macro processes on Supply Chain 

Performance with the Moderating Role of Information System Support. Pakistan 

Business Review Vol-21 No.3 July,2019 (Accepted) (X-Category HEC). 

 
9. Social Responsible Identity; Linking Corporate Social Responsibility, Strategic 

Implementation and Quality performance. Pakistan Business Review, Vol. 20, 

No.3 612-625,2018 (X-Category HEC) 

 
10. Pricing Performance of Cross-listed and Local IPOs: Evidence from Alternative 

Investment Market. Business & Economic Review: Vol. 11, No.3 2019   (X-

Category HEC) 

 
11. How financial leverage differs between conventional and Islamic banks: A 

dynamic model perspective of banking sector in Pakistan. Journal of Islamic 

Business and Management , Vol. 9, Issue 2 (2020)(EC Y-Category) 

 
12. Enhancement of Project Performance through Risk Management and Monitoring 

& Evaluation with Moderating Role of Project Management Decision Skill. 

Industrial Engineering Letters. Vol.8 No.3 (2018) 

 

Publications 

https://link.springer.com/journal/11266
https://link.springer.com/journal/11266


13. Quality Enhancement of Corporate Management Systems: An Overview of Best 

Management Practices. Journal of Service Science and Management, 7, 302- 312. 

 
14. Quality Improvement in Management System: A Case Study of CCTEC Company 

China American Journal of Industrial and Business Management, 4, 209-216. 

 
15. Impact of CPEC, Panama Leak and Surgical Strike on Stock Market. Bahria 

University of Management and Technology. Vol. 2 No. 1 (2019) 

 
 

 
 

1.  Saqib, A., S.A.Khan., Faraz, R.M., and Saadat, A. (2016), “Impact of 
Green Brand Awareness and Brand Credibility on Consumer Green 
purchasing decision with mediating role of Brand Image and 
Moderating Role of Social Media Marketing.” 5th CUST Business 
Research Conference (CBRC), Islamabad, Pakistan. 

 

2. Saqib, A., S.A.Khan., Shahbaz, M., and Faraz, R.M. (2016), “Factors 
Affecting Consumer’s Buying Behaviortowards Software Piracy: An 
empirical study on educational institutions.” 5th CUST Business 
Research Conference (CBRC), Islamabad, Pakistan. 

 

3. Saqib, A., S.A.Khan., Faraz, R.M., and Naveed, A. (2016), “Impact of 
Performance Risk and Prosecution Risk on Consumer’s Buying 
Behavior towards Software Piracy with mediating role of price 
consciousness.” 5th CUST Business Research Conference (CBRC), 
Islamabad, Pakistan. 

 
4. Faraz, R.M., Tariq, J., S.A.Khan., and Saqib, A., (2016), “The impact of 

service quality and Customer Satisfaction on Customer Loyalty with 
moderating effect of Price Consciousness in Cellular Companies.” 5th 
CUST Business Research Conference (CBRC), Islamabad, Pakistan 
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